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Welcome to the third community focus edition of the PRC Community Outreach Newsletter. Contributions came 
from the following counties: Mendocino, Shasta, Ventura, Santa Cruz, Los Angeles, San Bernardino, Glencoe, 
Plumas, and Marin. Thank you to all of the counties coalitions, their adult volunteers, and youth leaders for sharing 
their wonderful work*, and a special thanks to Dr. Jim Kooler from the Friday Night Live Partnership!  
 
Please let us know what your coalitions have been doing so that we can share them with our readers them.  
Contact LisaMarie at lmiramontes@prev.org 
 
*A majority of the articles in this edition were written by the community staff from the counties represented          
with edits for formatting.  

MENDOCINO COUNTY 

Mendocino County has a high rate of youth use of alcohol, marijuana and tobacco. In fact, overall county rates 
exceed California’s concerning substance use. The California Healthy Kids results from 2011-2013 found that   
students reporting using either alcohol or drug use were higher in Mendocino (38.3%) compared to California 
(27.8%). The table below shows results how many times youth reported using alcohol, tobacco, and marijuana. 
The table shows the percent of youth who reported substance use in the last 30 days and the percent of youth 
reporting frequent substance use (10 or more times) in the last 30 days: 

 

FOCUSED WORK: RETAIL SIGNS AND ADVERTISEMENTS 

The county’s Tobacco Control Program (TCP) has actively been working to pass an ordinance limiting retail win-
dows signs from the state’s Lee Law of 33% to 20%. The following excerpt was written by the TCP Project        
Director, to encourage the further restriction of advertisements on store windows and glass doors: 
 
Youth are highly susceptible to advertising and are three times more likely to be influenced by tobacco advertise-
ments than adults. Research has shown that the more advertising youth see, the more likely they will try out these 
products. As a community we have the responsibility to prevent health problems by creating the environment in 
which all youth will make healthy choices. 
 
The group started work in 2014, and through youth group development and civic engagement, community educa-
tion, and communication with City Council members and store owners, the ordinance was passed. A new policy, 
which was amended to restrict advertising to 20% on all windows and clear glass doors, was passed in June of 
2017.   
 

 

Percent of Substance Use in the Last 30 days (percent) 

 Mendocino California Difference 

Alcohol last 30 Days 32.6 22.2 10.4 

Alcohol: 10+ times last 30 days 6.6 4.4 2.2 

Binge drinking last 30 days 21.2 13.6 7.6 

Binge drinking: 10+ last 30 5.1 3.3 1.8 

Tobacco last 30 days 11.5 8.2 3.3 

Tobacco: 10+ times last 30 days 3.2 2.9 0.3 

Marijuana last 30 days 19.3 16 3.3 

Marijuana: 10+ last 30 days 7.9 6.7 1.2 
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VENTURA COUNTY: SCHOOL PROJECTS 

Ventura High School worked on a school year-long Safe and Sober 
Prom project where they had multiple activities and campaigns 
throughout the year to inform the student body about the dangers of 
alcohol to change social norms around underage consumption so 
that the a “Safe and Sober Prom” would be readily accepted and 
adhered to. 

  
Haydock Academy of Arts and Science (a middle school in Oxnard) 

worked on a community assessment project in which they mapped 
the density of alcohol and tobacco outlets around their school, and 
visited the nearest ones to assess their compliance with the state’s 
Lee Law and its provisions for signage practices. They then reached 
out to retailers in an attempt to have the business owners evaluate 
their own signage practices and voluntarily comply with the 
law. Because there was little to no response from retailers, the 
students have now approached the City of Oxnard to recruit 
city leaders in looking at the possibility of local control.  

At RJ Frank Academy (a middle school in Oxnard) they 
worked on a social norms campaign where they looked at the 
attitudes and misconceptions of their peers around underage 
alcohol use, as well as the cultural and community norms that 
may play into that (it is a predominantly Latino community). 
They presented facts about this information to the student 
body and then to parents at a school parent meeting.  

 

SHASTA COUNTY: STORE ASSESSMENTS AND STICKER SHOCK 

Students from the Friday Night Live (FNL) Club at Enterprise High School in Shasta County have been working to 
reduce underage drinking and youth access to alcohol. The FNL youth leaders have been completing store     
assessments to evaluate the placement of alcoholic products and alcohol advertising stores.  Last April, the youth 
leaders presented a commendation to a local retail store for the store’s work to help reduce underage drinking.  
The Win River Mini Mart has been especially supportive of the work of FNL students to reduce underage drinking 
by ensuring that alcohol products are difficult to access and alcohol advertising isn’t excessive or attractive to 
youth.  Because of these efforts, the FNL youth wanted to commend Win River Mini Mart by recognizing their 
continuing efforts to reduce underage drinking by presenting management with an award certificate.   
Below are examples from the youth leader’s Sticker Shock campaign, which is done once a retail store has been 
assessed and gives permission.  
The focus of the Sticker Shock campaign is brightly colored stickers and bottle hangers that are placed on alco-
holic beverages.  Each sticker and bottle hanger contains a message about the risks of underage drinking and 
the consequences to adults of providing alcohol to minors.  Sticker Shock messages includes: 
 

 Underage drinking is a factor in nearly half of all teen auto crashes  
   Don’t be a party to underage drinking. 

 Underage drinking costs the U. S. more than $58 billion every year 
       Don’t be a party to underage drinking 

 90% of adults surveyed in Shasta County believe it’s not okay to provide alcohol to 
teens  

       Don’t be a party to underage drinking 

 In the State of California, providing alcohol to a minor can result in a $1,000 fine 
       Don’t be a party to underage drinking 



SANTA CRUZ: YOUTH AND FRIDAY NIGHT LIVE 

Community Service hours are a mandate for some school districts and an opportunity for teens and young adults to 
build life skills. Youth want something fun and meaningful and The Santa Cruz County Friday Night Live Partnership 
provides that foundation.  High school, Friday Night Live, (FNL) and middle school, Club Live (CL) youth work in part-
nership with adults to create essential and powerful projects that enhance and improve our local community. Youth 
research, plan, design, implement and evaluate social action activities, advocate for safe and healthy environments, 
and promote health policies to decrease access and availability of substances in our community. Rather than a sole 
focus on education to have youth “Just Say No” or to make “healthier choices”, youth develop projects that directly 
impact their lives. They enroll the community, merchants, parents, schools, media, law enforcement, elected officials, 
neighborhood groups and other youth to take an active role in contributing to the wellbeing of all our citizens.  
 
High School Student, Allie, age 17 stated; “I only recently began volunteering with Friday Night Live but already I know 
how passionate every staff member and youth alike are about this program. Initially, what drew me in was an oppor-
tunity to volunteer, something I’ve always enjoyed, but I’ve realized the extreme significance of the work here. FNL is 
working with and for youth to discourage Drug and Alcohol use, this mission is why I really want to continue volunteer-
ing with this program.” 
 
Santa Cruz County Friday Night Live mission is to build partnerships for positive and healthy youth development which 
engage youth as active leaders and resources in their communities. Youth engage through local chapters at school 
sites or the county FNL office. During the summer internship program, experienced youth host a leadership training 
institute that familiarizes others to FNL, share their skills and current projects. Participants review jobs descriptions, 
develop their resumes, select the job they are interested in, and interview for a stipend position. Schedules are devel-
oped and youth begin attending work at the FNL Office. Here they plan and implement projects such as: 
 

 Responsible Alcohol Merchant Awards (RAMA) is a comprehensive community wide drive to support, ed-

ucate and honor responsible merchants who take an active role to limit youth access to alcohol. Youth review local 

and state law with merchants, conduct a visual survey of the store to insure compliance and document the best 

practices such as security measures, employee training, product placement and advertising. Youth roll up their 

sleeves and assist store needing support, with a store makeover to help them achieve compliance with the law 

and introduce best practices. Merchants recommendations are forwarded to law enforcement and they are hon-

ored for their commitment to the health and safety of the community.   

 Choose Your Ride (CYR) a campaign to promote safe rides home and reduce impaired driving in our com-

munity. Restaurants and bars are provided materials to display and distribute to remind customers that there are 

alternatives to impaired driving such as ride share services, having a pick-up plan, and designating a driver. Many 

venues offer food and non-alcoholic beverage incentives to the Designated Driver to do their part in creating safe 

roadways for all.  

 Day Out With Thomas at Roaring Camp, provides youth an opportunity to expand their skills in visitor sat-

isfaction and technical expertise through a variety of services such as food, train experience, sales and children’s 

activities. FNL members raise funds, which they use to conduct trainings, attend conferences, and purchase mate-

rials for their projects, while spending the day with awed toddlers.  

 
FNL allows youth to build caring relationships with peers and adult partners while building skills and having fun. Youth 
promote messages through youth driven and led, goal-directed, action oriented, innovative projects. Through shared 
experiences they encourage and empower each other to be active leaders and a community resource. FNL has a 
broad appeal to diverse ethnic, racial and social groups. “I like FNL because of the community of people who are in-
volved in it. Everyone is very accepting of one another”, shared Luke, age 14. Luke began FNL through the summer 
internship program a couple of years ago, started a chapter at his high school with a fellow student and is now a lead 
trainer and project manager for RAMA. FNL encourages and supports youth to identify and address their concerns 
and provides a wealth of opportunities and resources through conferences, training and hands on learning and prac-
tice of leadership skills. Transportation is provided for youth county wide to eliminate that barrier to participation. 
 
Youth express that working in an office environment, at their schools and in the community, make them feel safe and 
more connected. FNL has helped them to attain paying jobs because of the skills they have built. James age 12 
shared,” I like FNL because it gives me something fun to do in the summer so I am not bored. I have learned commu-
nication skills and I now know where everything is in Santa Cruz county.”  
Friday Night Live/ Club Live has eight active chapters for the 2017-2018 school year serving Santa Cruz County youth. 
Join Friday Night Live at Aptos, Scotts Valley, Soquel, and Watsonville High School as well as Ceiba College Prepara-
tory Academy. Club Live Chapter’s meet at Branciforte, Lakeview and Mission Hill Middle schools. Youth who do not 
see a chapter at their school site are encouraged to participate in projects throughout the year through the Youth 
Council.  
To learn more about Friday Night Live, connect with active youth leaders and get involved, give us a call at 831-454-

4974, email Maggie McGonigle at Maggie.McGonigle@santacruzcounty.us., visit us at the FNL office at 1400 Emeline 

Avenue, Santa Cruz or send us a message on Facebook at SCCFNLP.   

mailto:Maggie.McGonigle@santacruzcounty.us


LOS ANGELES  COUNTY: “STICKER SHOCK” -YOUTH ACTION RESEARCH 

PROJECT FOR UNDERAGE DRINKING PREVENTION  

Youth action research enables students to make data-driven recommendations for 
change in their schools and communities. The Sticker Shock campaign is a youth 
action research project that involved students in conducting research on off-sale 
alcohol outlets within their community in Los Angeles County. The Sticker Shock 
campaign aimed to educate community members, business owners and employ-
ees on the responsibility they have in preventing alcohol access to underage 
youth. 
 
Observations and Findings on Alcohol Outlets 
Students from the Applied Technology Center High School Friday Night Live 
(FNL) Chapter conducted research on the number and location of alcohol outlets in their community in the city of 
Montebello. They used the Alcoholic Beverage Control website to come up with a list of off-sale outlets in their 
community. They traveled to various stores in their community to make observations and and collect data from 
each business. Some of their observations included looking at the location of the business to see if it was near 
parks, schools, youth centers, church or other centers where children are normally present. They also looked at 
the alcohol advertisements or promotional items, focusing on the amount and placement of the advertisement dis-
plays around the stores. Youth also observed alcohol advertisements and beverages that were placed at eye level 
or in areas with products that minors normally purchase such as candy, ice cream toys and flavored drinks. Other 
observations included the display of alcohol advertisements on storefront windows and the ability to see in or out 
of the store. 
 
Making a Difference 
The most important finding the youth focused on was the lack of visibility of signs within the storefront stating the 
objection to selling or the purchasing of any alcohol products for minors. Signage was primarily advertisements 
and not informational to store workers or customers. Youth participants later returned to place stickers, provided 
through a grant from the California Friday Night Live Partnership in partnership with the Office of Traffic Safety. 
Various stickers were placed on the storefront and freezer doors with the permission of the store manager or own-
er. The stickers were provided in Spanish and English and read; “Providing Alcohol to Minors IS A CRIMINAL OF-

FENSE”. These stickers reminded adults about the consequences of providing 
alcohol to minors and listed the penalties that are linked to this offense which 
include up to $2500 fine, one year in jail, or 5 years informal probation as per 
Penal Code 272(a)(1). 
The students presented their findings at the FNL Los Angeles County Spring 
Showcase that was held at the Los Angeles County Office of Education in April. 
They also were invited to present at a conference titled the Drugs Kill Dreams 
Youth Summit in May. Youth action research projects provide students with the 
skills to observe, shape and influence their lives and communities. For more in-

SAN BERNARDINO: SAFE AND SOBER CAMPAIGN 

Students from Summit High School and Granite Hills High 
School located in San Bernardino County gathered to promote 

traffic safety and drunk driving awareness and prevention 
through Safe and Sober prevention activities.  The Safe and 

Sober Campaign aims to help youth stay safe during prom and 
graduation season by discouraging underage drinking and 

substance abuse.  Friday Night Live youth participants extend 
the message to their peers, to educate and encourage them to 
make healthy choices that will positively impact their future.  In 
line with the campaign slogan: “Don’t be a poser. Be safe and 

sober.”, students pledge not to drive impaired on prom and 
graduation night, and to create awareness on social me-

dia.  There are severe and tragic consequences associated 
with underage drinking and driving and drug use, and it is im-

perative that youth are empowered with the right message. 



The county’s prevention program engaged in a number of activities focusing on the following sectors: law enforce-
ment, merchants, students, and parents/community. The following gives examples of the activities for each sector: 

 Law enforcement: Annual reminders; new business cards 

 Merchants: Count me in pledges; door stickers 

 Students: Prom stickers; county me in/Casey’s pledge; DUI courts in schools; pre-movie slide show 

 Parents/Community: Pre-movie slide show; count me in pledge; town hall meeting. 
Below is a slide from one of their presentations: 
 

 

 
 

PLUMAS COUNTY: COUNT ME IN! AND YOUTH PERSPECTIVES 

The Plumas County Friday Night Live Youth Council have been actively working a county-wide Count Me In 
Campaign, where their peers, parents, merchants, and community members are asked to pledge not to provide 
alcohol to minors, and for peers to wait until they are 21 to drink alcohol. In May, they gave a presentation to the 
Board of Supervisors called “Access to alcohol and prescription drugs from a youth perspective”. Their presenta-
tion included the recommendation that parents lock up their alcohol and  set clear and reasonable boundaries for 
their teens. They also presented  facts on how alcohol consumption during adolescence interferes with normal 
brain functioning and that teenagers often post photos of drinking alcohol and doing drugs on social media. In 
addition to presenting to the Board of Supervisors, the youth council also presented at the Plumas County Public 
Health Agency and had had displays at local county events.  
 
To access a recent article on the youth 
council’s work:  

www.plumasnews.com/youth-council-
makes-recommendations-parents-
underage-drug-alcohol-abuse/  

The Plumas County website also has the 
following narrative (scroll towards the bot-
tom of the page to view): Historical Look at 
California Friday Night Live 

http://www.plumascounty.us/index.aspx?NID=2373 

 

GLENCOE COUNTY: COUNT ME IN! 

http://www.plumasnews.com/youth-council-makes-recommendations-parents-underage-drug-alcohol-abuse/
http://www.plumasnews.com/youth-council-makes-recommendations-parents-underage-drug-alcohol-abuse/
http://www.plumasnews.com/youth-council-makes-recommendations-parents-underage-drug-alcohol-abuse/
http://www.plumascounty.us/index.aspx?NID=2373


MARIN COUNTY: RESTORATIVE JUSTICE AND LEE LAW 

Earlier this year, the Novato High Friday Night Live Chapter refined their action plan and decided to focus on 
trying to get at least one of five stores not in compliance with the Lee Law to voluntarily comply with the law. The 
youth called all five stores not in compliance to setup a meeting. Most of the stores were uninterested in meeting 
with the students, but two stores said they were open to the idea. One of the stores then stopped returning the 
youth and Program Manger’s calls so we decided to focus on the one store with the most receptive store owner. 
The youth setup a meeting with the store owner and began to prepare for the meeting. The students created an 
agenda with their talking points about the Lee Law and the city code restricting advertisements. Students also 
created talking points around why reducing advertisements were so important to lowering youth substance youth 
and creating healthier communities. The students assigned roles for the meeting and practiced their speaking 
roles. Unfortunately, the day of the meeting, the store owner had to cancel the meeting. The students were quite 
disappointed, especially given the timing of the meeting. The youth leaders decided they would rather move the 
meeting to the summer because they were over-committed and stressed with the end of year activities (i.e. final 
exams). The youth committed to following up with the store owner to reschedule their meeting for mid to late- 
summer.  
 
The Novato High FNL Chapter was still able to educate parts of the community about the Lee Law and city code 
restrictions regarding advertisements during their Youth-Adult Partnership training. Students facilitated this train-
ing completely on their own and in Spanish to the Novato Promotores. The training had 10 participants and    
focused on how youth and adults can most effectively work together. However, the training also touched upon 
youth substance use. The young people started the training by explaining the purpose of FNL and how adults 
can best support FNL in their communities. The youth also gave information about the Lee Law, why advertise-
ments are so important, and how the community can help enforce laws, such as the Lee Law, that are already 
on the books. Since this training was in Spanish to the Latino community, it was especially important for the 
youth to educate participants on the law because when the youth did their assessment and talked to store own-
ers, it was clear that the Spanish speaking storeowners were less likely to know about the law. The youth want 
to continue to have intentional outreach into the Latino community about the Lee Law to better educate store 
owners since many of them are unknowingly out of compliance.  
 
In addition to their Lee Law efforts, the Novato High FNL Chapter worked to improve the Social Host Ordinance 
in Novato and in the county. There is an effort in Marin County at large and in Novato to revamp Social Host  
Ordinances. In May, the young folks met with Novato Police Department, a Novato City Council member, and 
the Novato Blue Ribbon Coalition for Youth to discuss the proposed Social Host Ordinance. The youth were in 
agreement with all the coalition members that marijuana needed to be added to the Social Host Ordinance and 
that the Social Host Ordinance should apply to both houses and mobile vehicles (i.e. party buses). The youth, 
however, also wanted to be sure that the Social Host Ordinance included restorative justice practices for all 
youth, including transitional age youth (18-20 year olds). The Lieutenant from Novato Police Department said he 
was generally supportive of the idea, but that he needed to learn more about restorative justice and would visit 
the restorative justice program that Marin County contracts with in order to get a better understanding of the pro-
gram. The youth were adamant that they wanted to include restorative justice programming into the ordinance 
because they felt that restorative justice would hold youth accountable, while educating them about the impacts 
of their decisions, making it less likely for them to use substances again.  
 
Throughout the county, there are many cases in schools and in the criminal justice system where restorative jus-
tice programs have lower recidivism rates than places that rely on traditional and more punitive measures. Once 
the Lieutenant visits the restorative justice program, he will follow up with the youth about next steps. The FNL 
leaders then focused on the countywide Social Host Ordinance that was already including the restorative justice 
piece. Youth had previously worked with county staff to get restorative justice in the language for the bill. Novato 
High FNL Chapters worked with a subcommittee of the Marin County Youth Commission (another FNL Chapter) 
to support and pass the ordinance. FNL youth spoke at the hearing and provided testimony in support of the bill. 
One youth also wrote an op-ed in the Marin Independent Journal advocating for the ordinance. The improved 
SHO passed in a 5-0 vote and the Board of Supervisors publicly praised the youth for their efforts on improving 
this ordinance. Students hope to focus on reproducing the county SHO in local jurisdictions across Marin, includ-
ing in Novato. 

Prevention Research Center 


