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In this edition is a new article on alcohol outlets from our resources site and a summary of a new     
publication from PIRE researchers on the legal drinking age and alcohol-related fatal crashes. Also in 
this edition are articles on global youth trends on alcohol, alcohol exposure in advertisements and    
music videos, and a new California bill on Responsible Beverage Service Training for on-sale alcohol 
servers. 

***Attention Coalition Leaders*** 
 Next edition we hope to feature youth leader and coalition projects! Please contact Dr. Miramontes to 
discuss what you would like to share in this newsletter. To view last year’s special edition:  
http://resources.prev.org/documents/newsletters/PRCCommunityOutreachNewsletterEdition0615.pdf 

E-mail: LisaMarie at lmiramontes@prev.org.  

How do Race and Income Affect Exposure to Alcohol Outlets? 

Black and Hispanic minority populations are less healthy than the white majority population. Some research studies 

have found that areas in the US with higher proportions of black and Hispanic residents have greater concentra-

tions of alcohol outlets, and there is also considerable evidence that problems such as violence, traffic crashes, 

and child abuse occur more frequently in areas with more alcohol outlets (such as bars, liquor stores, and grocery 

stores that sell alcohol). This suggests that one possible reason for this disparity in health is that blacks and His-

panics are exposed to a larger number of alcohol outlets in their neighborhoods. But is this environmental injustice 

based on race or income? A new study carried out by the Prevention Research Center in Oakland California (part 

of the Pacific Institute for Research and Evaluation) along with Monash University in Victoria, Australia, aims to find 

out. 

The study finds that the geographic distribution of alcohol outlets is related to two main features demand for alcohol 

and the income of local residents. Researchers approximated the demand for alcohol within geographic areas us-

ing an approach that estimated the “market potential” for alcohol. They used a combination of Census data and the 

results of a telephone survey of 8,790 adults aged 18 and older conducted between January 2009 and March 2010 

in households across 50 cities in California. The found higher market potential was most strongly related to higher 

population density and higher income, and that alcohol outlets were found in areas with greater market potential. 

After accounting for the market potential for alcohol, outlets were also found in lower income areas. Researchers 

suggest this is because outlets are excluded from higher income areas due to higher costs for rent, and because, 

higher income residents are more likely to be effective in opposing undesirable land uses such as bars and liquor 

stores.  In all, the study suggests greater concentrations of outlets will be found in areas with greater population 

density and lower average income, and will be located near higher income areas where higher income groups find 

it convenient to shop. Race and ethnicity appeared to have very little impact on alcohol outlet density independent 

of the effects of income. 

It appears that exposure to alcohol outlets contributes more substantially to health disparities between higher and 

lower income populations than between racial and ethnic groups. These findings by no means minimize the       

importance of examining economic and environmental issues related to health. The findings support intervention, 

such as density limits or the proactive use of planning and zoning ordinances, to address health disparities. But it 

appears that these disparities are more closely related to income than to racial and ethnic differences. 

For the full paper, see: Morrison C, Gruenewald PJ, Ponicki WR, Race, Ethnicity, and Exposure to Alcohol Out-

lets, J Stud Alcohol Drugs. 2016 Jan; 77(1):68-76.  

http://resources.prev.org/
http://resources.prev.org/documents/newsletters/PRCCommunityOutreachNewsletterEdition0615.pdf


Youth Drinking Age and Global Drinking Trends 

In our first edition we reported on the drinking age debate – that advocates for lowering the drinking age in the US 
report that countries with lower drinking age teach young people to drink more responsibly and in moderation.  
However, researchers found that young people in countries with lowered drinking age drank more that young people 
in the US. Below is the chart we included in that edition which shows the percent of 15-16 years olds who reported 
drinking in the last 30 days. 
 
A recent report discussed Europe’s lower drinking ages and how teen drinking problems are worse in those coun-
tries. As the author reports, advocates for lowering the drinking age still question the US’s higher drinking age noting 
that Europe is doing fine with lower drinking ages. Yet there is no evidence to support that, and data from the World 
Health Organization data shows that European teens report greater levels of binge drinking than US teens. Data also 
suggests that these trends continue as young people transition to adulthood Also, the total of alcohol consumed per 
person is much higher in Europe.  
 
However, others caution that 
there are other factors that may 
contribute to differences, such 
as policies and cultural factors. 
Research has demonstrated 
that age of first alcoholic drink is 
a likely contributor and that 
stricter alcohol policies can   
reduce fatalities. And recent 
research has demonstrated that 
the number of alcohol-related 
deaths have decreased since 
raising the drinking age. Finally, 
since lowering the drinking age 
in New Zealand from 20 to 18 
there have been significant  
increases in drinking rates 
among young people (ages 16-
19), and a rise in alcohol-rated 
crashes among young people.  

At the Global Health Observatory data repository you can find data such as 15-19 year old total alcohol per    
capita consumption, 15-19 year old abstainers, lifetime, and 15-19 year old current drinkers. Data is available for 
many countries and by gender. Below are randomly selected countries and the reported percentage of 15-19 
year old youth who abstain from drinking, are current drinkers, and are former drinkers.   

http://apps.who.int/gho/data/node.main.A1206?lang=en&showonly=GISAH  
 

 15-19 Years Old Ab-
stainers,                           

   Lifetime (%) 

15-19 Years Old, 
Current Drinkers 

(%) 

15-19 Years Old, 
Former Drinkers 

(%) 

 Female Male Female Male Female Male 

Australia 26 18 54 66 20 17 

Belgium 6 6 79 80 15 15 

Belize 87 58 6 29 7 14 

Canada 22 19 59 65 19 17 

China 61 43 26 42 13 14 

Former Yugoslavia Republic 
of Macedonia 

4 3 91 93 5 4 

Ireland 11 9 73 76 16 15 

Lebanon 19 17 64 66 17 17 

Mongolia 59 41 27 45 14 15 

Rwanda 65 47 23 38 13 15 

Sweden 14 8 70 77 16 15 

United Kingdom 20 12 61 72 19 16 

United States 28 15 52 68 20 17 

http://apps.who.int/gho/data/node.main.A1206?lang=en&showonly=GISAH


 Alcohol Ads Overexposure Among Youth 

Studies have demonstrated that alcohol advertisements can 
influence young people to start drinking,  Therefore, efforts 
have been made to restrict alcohol ads to audiences that are 
of the legal age to drink. Studies also demonstrate that alco-
hol ads placed in TV shows and magazines attract underage 
viewers and readers. Currently, more money is spent on al-
cohol advertisements in digital media than in traditional me-
dia. A recent study sought to determine the extent of which 
underage youth see alcohol ads on digital media. The study 
set up a number of fictitious profiles on social media such as 
Instagram. The profiles were set to males and females      
between the ages of 13 and 21. Researchers looked to see if 
they could view various alcohol brands using their 
smartphones, and also to see if they could interact with the 
pages with a like, retweet, view, and so forth. All of the pro-
files were able to access, view, and interact with alcohol con-
tent, except for attempting their Twitter accounts (which was 
set to an age under 21) to follow official alcohol pages and to 
receive promotional materials on their smartphones. Further, 
over the course of 30 days the underage profiles received an 
average of 362 Instagram ads on their phones. The research-
ers point out the failure of “age-gate “ technology that is sup-
posed to prevent alcohol and other content from underage 
viewers. They further support the need to research how the 
alcohol industry uses social media to market their products. 

California Bill to Mandate Responsible Beverage Service for on-sale servers 
In recent editions such as December 2014 and September 2013, we provided resources for RBST (Responsible 
Beverage Service Training) policy. Resources included information from the APIS Website (Alcohol Policy Infor-
mation System) which provides specific RBST policy information in each state, such as whether RBST is volun-
tary or mandatory. Currently, California is a voluntary state, but a new bill seeks to mandate RBST for restaurant 
and bar workers. Assemblywoman Lorena Gonzalez wrote Assembly Bill 2121, requesting that all restaurant and 
bar servers be required to attend RBST. Bartenders would be required to complete the class within three months 
after date of hire, and retake the training every three years. New license applicants would be required to show 
proof of their employees completing the training during the application process. There is also speculation that if 
the bill passes, California lawmakers may also pursue “Dram Shop Laws” which hold establishments liable for 
damage, injuries, death, and accidents caused by patrons who drove while intoxicated after leaving the establish-
ment. 
 
http://resources.prev.org/documents/newsletters/PRCCommunityOutreachNewsletterEdition1214.pdf 
http://www.alcoholpolicy.niaaa.nih.gov/ 
http://patch.com/california/berkeley/california-lawmaker-wants-bartenders-become-responsible-0?
utm_source=dlvr.it&utm_medium=twitter&utm_term=politics+%26+government&utm_campaign=recirc&utm_content=aol 

Alcohol, Tobacco, and Music Videos 
 

A study in the UK examined overexposure of alcohol 
and tobacco in music videos among teenage view-
ers. The study, published in the Journal of Epidemi-
ology & Community Health, looked at the 32 most 
popular music videos in the UK from late 2013 
through early January, 2014. They broke each video 
down into 10-second segments to determine how 
many times a video exposed viewers to alcohol and 
tobacco content, and noted which had the most  
alcohol use and the most tobacco-related content. 
Online surveys were given to over 2,000 teenagers 
(ages 11-18) and over 2,200 adults (19 and up). 
Below are some of the results: 

 Average viewing for teens was 22% and for 
adults 6% 

 Total number of impressions viewed, accounting 
for video content and viewers, was 1—6 million 
impressions of alcohol and 203 million impres-
sions of tobacco. 

 Teens aged 13-15 were the most exposed to 
tobacco impressions , and exposure was 65% 
higher among girls 

 Alcohol exposure was almost five times higher 
than tobacco, with most of the exposure to  
teenagers and even more so among girls      
ages 13-15. 

Researchers also noted that the number of alcohol 
and impressions was over a brief time period, and 
thus the number of impressions would be incredi-
bly higher over a years time. Further, they only 
measured for the viewers seeing each video once, 
and many of the videos were watched multiple 
times by some viewers. 
http://www.medicaldaily.com/popular-music-videos
-may-encourage-teens-use-tobacco-and-alcohol-
through-369578 
 
http://www.cypnow.co.uk/cyp/research-
report/1155773/research-report-exposure-to-
tobacco-and-alcohol-content-in-youtube-music-
videos-in-britain 
 
J. Cranwell, Opaza-Breton, M. & Britton, J. (2016). 

Adult and adolescent exposure to tobacco and 

alcohol content in contemporary YouTube music 

videos in Great Britain: a population estimate. 

http://resources.prev.org/documents/newsletters/PRCCommunityOutreachNewsletterEdition1214.pdf
http://www.alcoholpolicy.niaaa.nih.gov/
http://patch.com/california/berkeley/california-lawmaker-wants-bartenders-become-responsible-0?utm_source=dlvr.it&utm_medium=twitter&utm_term=politics+%26+government&utm_campaign=recirc&utm_content=aol
http://patch.com/california/berkeley/california-lawmaker-wants-bartenders-become-responsible-0?utm_source=dlvr.it&utm_medium=twitter&utm_term=politics+%26+government&utm_campaign=recirc&utm_content=aol
http://www.medicaldaily.com/popular-music-videos-may-encourage-teens-use-tobacco-and-alcohol-through-369578
http://www.medicaldaily.com/popular-music-videos-may-encourage-teens-use-tobacco-and-alcohol-through-369578
http://www.medicaldaily.com/popular-music-videos-may-encourage-teens-use-tobacco-and-alcohol-through-369578


PIRE Research: Drinking Age Laws and Fatal Crashes 
Below is a summary of a recent study published by PIRE researchers.  
This study examined the 20 laws that seek to prevent youth access to alcohol. The researchers noted that 
many of these laws have not been evaluated, and the purpose of the study was to determine which of the laws 
have had an effect on underage drinking-and-driving fatal crashes, and which laws are still effective on reducing 
underage drinking driver fatalities.  
As noted in the study, the basic set of at least 20 laws created thirty years ago focused on the following: 

 Possession and consumption of alcohol by youth 

 Control of furnishing and selling alcohol to youth 

 Prevention of impaired driving by those age 20 and younger 
Many of these laws have been adopted throughout the country, and evidence supports that these laws can re-
duce underage alcohol-related traffic fatalities.  

Below is a table of Minimum Legal Drinking Age 21 (MLDA-21) law components and descriptions , as    

The twenty laws were given scores on their strengths and weaknesses in a prior study. Scores were based on 
sanctions enacted for violating the law, exceptions/exemptions affecting the application and enforcement of the law, 
and provisions that can affect the law or its enforcement negatively or positively.   



The second chart here is displays the total effects of MLDA-221 laws on under age 21 Fatality Analysis          

Re-

porting Systems ratios between 1982 and 2012. 

 

 

 

Drinking Age Laws and Fatal Crashes (Continued) 
 
Below is a chart from the study findings on the current and potential annual lives saved by nine MLDA-21 

laws.  In the chart, ZT refers to zero tolerance, ID is for identification, and RBS is for responsible beverage 

Prevention Research Center 


