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Welcome to our latest newsletter edition. In this issue we start with some resources from the Underage 
Drinking Enforcement Training Center. Also included are recent findings on alcohol-tax and binge drink-
ing rates, alcohol-related crashes articles, alcohol ads on television, and more. As always, we welcome 
your feedback and sharing community contributions to alcohol prevention and policy. 

 

Online Distance Learning Opportunity: Best Practices to Reduce Underage 
Drinking 
A series of courses are available for free through the Office of Juvenile Justice and Delinquency          
Prevention’s Underage Drinking Enforcement Training Center (UDETC). A certificate is available upon 
completion of each course. The courses available are:  
 

 Conducting Compliance Check Operations  (4 hours) 

 Environmental Strategies (2 hours) 

 Party Prevention and Controlled Party Dispersal (6 hours) 

 Techniques for Managing Special Events (2 hours) 

 Source Investigations (2 hours) 

 Using Community Volunteers to Support Prevention & Enforcement of             

Underage Drinking – NEW (2 hours) 
 

http://www.udetc.org/documents/distancelearningflyer.pdf 

UDETC National Youth Initiative Website 
http://www.udetc.org/youthinitiative.asp 
Since 1996 UDETC has been working to enforce underage drinking laws and reduce underage drink-
ing.  Funded by an OJJDP grant, this webpage is intended for use by youth who are interested in pre-
venting and eliminating the harmful consequences of underage drinking. Alcohol is the most abused 
drug by youth.  What makes this initiative unique is its emphasis on developing strong relationships  
between law enforcement and youth. UDETC works with environmental strategies to change the culture 
and norms of the communities in which we live. This webpage is a tool to connect youth and give them 
the resources to create a safer world by challenging community norms surrounding underage drinking. 
The objective: to engage youth from across the country and support them as they learn and share their 
leadership skills in preventing underage drinking. 
 
  Approaches (included but not limited to): 

 Youth leadership and training 

 Enforcement/Youth collaborations 

 Community based/environmental strategies 

 Media advocacy 

 Education and awareness 

 
For correspondence or additional information, contact: 

Attention: Mary Gordon 

http://resources.prev.org/
http://www.udetc.org/
https://www.ncjtc.org/PIRE/CC/Pages/ComplianceChecks.aspx
http://www.ncjtc.org/PIRE/ES/Pages/default.aspx
https://www.ncjtc.org/PIRE/CPD/Pages/default.aspx
https://www.ncjtc.org/PIRE/ManagingSpecialEvents/Pages/default.aspx
https://www.ncjtc.org/PIRE/SI/Pages/SI.aspx
https://www.ncjtc.org/PIRE/UCV/Pages/Using_Community_Volunteers.aspx
https://www.ncjtc.org/PIRE/UCV/Pages/Using_Community_Volunteers.aspx
http://www.udetc.org/documents/distancelearningflyer.pdf
http://www.udetc.org/youthinitiative.asp


APIS Resources for Laws on Hosting Underage Drinking Parties 
The website below contains information on many alcohol issues such as social host laws including   
policy description and selected references. For more on social host laws: 
https://alcoholpolicy.niaaa.nih.gov/Prohibitions_Against_Hosting_Underage_Drinking_Parties.html 
APIS Home page: https://alcoholpolicy.niaaa.nih.gov 

Alcohol, Taxes, and Binge Drinking 
Binge drinking is responsible for nearly half of all alcohol-attributable deaths in the US annually. The 
Boston University School of Public Health recently looked at alcohol taxes and found evidence that  
subtle changes could reduce binge drinking. As reported in previous newsletter editions, the amount of 
taxes in states across the US are often low and some have not changed in decades. For example,   
Wyoming’s beer tax is currently $.02 per gallon and has not changed since 1935. Similarly, Kentucky’s 
beer tax is currently $.08 per gallon and has not changed since 1954. California’s tax is currently $.20 
per gallon and has not changed since 1991.  
Posted here is a map of alcohol taxes in the US by state, and a graph showing the relationship between 
binge drinking rates and alcohol taxes. 

 

http://www.newrepublic.com/article/120702/higher-alcohol-taxes-could-reduce-binge-drinking-boston-u-study 

To view more state tax information and use the tax calculator: https://alcoholjustice.org/maps-tools/tax-calculator 

https://alcoholpolicy.niaaa.nih.gov/Prohibitions_Against_Hosting_Underage_Drinking_Parties.html
https://alcoholpolicy.niaaa.nih.gov
http://www.newrepublic.com/article/120702/higher-alcohol-taxes-could-reduce-binge-drinking-boston-u-study
https://alcoholjustice.org/maps-tools/tax-calculator
http://wp.newrepublic.com/wp-content/uploads/2015/01/Screen-Shot-2015-01-06-at-3.30.59-PM.png


Worldwide Auto Fatalities: How many are alcohol related? 
Recent data analyzed found that up to 10.9% car crashes involving fatalities could be attributed to    
alcohol. Rates varied according to region, and a comparison of alcohol related fatal traffic crashes are 
shown in the chart below. While the Americas placed above the average, the highest rates were found 
in Europe and central Asia. The lowest rates were found in the Middle East. 
 
Individual countries with the highest alcohol related fata traffic crashes included:  
 

 Mongolia (20.7%) 
 Vietnam (18.45%) 
 Belarus (51.4%) 
 Lithuania (48.2%) 
 Venezuela (47.1%) 
 

http://www.channelnewsasia.com/news/health/1-in-10-fatal-accidents/1529804.html  

 

 

 

Alcohol, Marijuana, and Crashes  
In some state, half of the fatal crashes among young victims were linked to alcohol and marijuana.    
Researchers from Columbia University’s Mailman School of Public Health examined data from nine 
states that routinely perform toxicological tests from drivers who die in car crashes.  
Data from over 7,000 fatal accidents were analyzed where the drivers were between 16 and 21 years  
of age and from 1999-2011.  Alcohol or marijuana – or both – were tested positive in 50.3% of the     
deceased drivers. Alcohol was present in 36.8% of the drivers compared to marijuana 5.9%, and both 
alcohol and marijuana 7.6%. 
 
When researchers compared those who were 16-20 and 21-25 (and legally able to consume alcohol), 
alcohol increased 14% among those who were 21 and over. As noted by the researchers, rapid chang-
es in policies regarding marijuana may have unintended consequences, including increases and de-
creases in harm among other substances, and thus needs more scientific investigation. 
 
It is important to note that the presence of marijuana in the tested drivers did not necessarily indicate 
that they were impaired by marijuana at the time of the crash.  (Source: U.S. Department of Transporta-
tion Traffic Safety Facts, DOT HS 812 072, by Amy Berning & Dereece D. Smither.) 
 
http://www.science20.com/
news_articles/50_percent_of_fatal_crashes_with_young_victims_involved_pot_or_alcohol_study-
152227 

http://www.channelnewsasia.com/news/health/1-in-10-fatal-accidents/1529804.html
http://www.science20.com/news_articles/50_percent_of_fatal_crashes_with_young_victims_involved_pot_or_alcohol_study-152227
http://www.science20.com/news_articles/50_percent_of_fatal_crashes_with_young_victims_involved_pot_or_alcohol_study-152227
http://www.science20.com/news_articles/50_percent_of_fatal_crashes_with_young_victims_involved_pot_or_alcohol_study-152227


More on Alcohol and 
TV Advertising 
 
A recent study collected    
surveys from over 2500 youth 
(ages 15-23) based on       
alcohol ads receptivity. The brands of alcohol 
were removed from advertisements and partici-
pants were asked if they had seen the ads and 
whether they could correctly identify the brand.  
Participants were asked at what age they began 
drinking. For those who reported binge drinking, 
they were asked at what age they began binge 
drinking. Sample results are below: 
 
 15-17 year olds (23%) were nearly as likely  

as 21-23 year olds (26%) to have seen       
alcohol ads  

 Ad “receptivity” was a predictor of age of first 
alcohol drink – those who remembered ads 
started drinking at younger ages – and results 
were the same for those reporting binge drink-
ing and hazardous drinking 

 
The study author concludes that underage drink-
ers exposed to alcohol ads assimilate the mes-
sage from these ads which then influences their 
alcohol behavior. Further, young people who 
could identify the alcohol brands and those re-
porting liking the brand were more likely to start 
drinking or to drink more. 

http://www.mediapost.com/publications/
article/242016/alcohol-ads-linked-to-
underage-drinking.html 

Prevention Research Center 

Parenting and Alcohol 
 
As children get older, many parents gradually let 
go of the rules in order to help their children grow 
up to be independent and responsible. A new study 
indicates that rules for alcohol should not change.  
 
Studies have previously shown that parents own 
practices and the restrictions they place on under-
age drinking are important to help young people 
make decisions about drinking. A more recent 
study at the University of Buffalo assessed children 
and parents annually for three years, starting when 
the children were 10-11 years old. Questions 
asked included alcohol use in the home and overall 
home environment.  
 
The study found that as the children got older, the 

rules and disciplinary action set for alcohol use be-

came more lax, and as the rules began to waver, 

then parents were more likely to grant permission 

for their children to drink 

http://www.medicaldaily.com/adolescent-alcohol-
use-parents-attitude-toward-alcohol-often-predicts-
if-their-317112 

Alcohol Hotspots of 
Great Britain 
 
The map shows the number 
of units of alcohol consumed  
per week by residents and  
the number of alcohol related 
deaths per 100,000 adults.  
 
For more information: 
 
http://www.dailymail.co.uk/

health/article-2899297/Alcohol

-hotspots-Great-Britain-
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